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Abstract :

This manuscript is a draft for the commercialization of "service type business" from participating in the
business school in 2018 and learning. In recent years, it is difficult for the conventional integration to
continue the business with only it, it is necessary to have strengths not to beat the competitors. Cloud
promotion and domain initiatives that are working in collaboration with each business establishment are
part of that. All the results that we have practiced so far are not successful, and sometimes we have

learned from failure. | am fortunate that this paper will serve even a bit for future business.



