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Marketing theory necessary to SE

T.0 (Micros software, Inc.)
Abstract : A project becomes difficult more than the past. The thing on which a new
technology appeared.There is a case that a present-day system is complicated as a
background. It's important to grasp customer's request and request correctly to put in
such situation and lead a project to success.
Communication with a customer is important to settle customer's worries and problem.
How is relationship with a customer being built? Relationship is deepened.
What is it necessary to consider to evolve into a partner from one customer?
Marketing theory is considered in reference about the customer correspondence which
SE is needed at a site.
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