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A continuation of “About a communication”

K.H (Micros software, Inc)

Summary : By communication with a customer, what is depended on the language exchanged
directly, and their intention have the information currently disseminated
independently.

Such information has had influence of plus or minus on formation of communication.
In this paper, the measure for forming communication skill with a customer efficiently
is considered by understanding the mechanism in which unconscious information
dissemination influences formation of communication.
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